
The business of 

neuropsychology [ a practical 

guide /

Barisa, Mark T.

Oxford University Press,

2010

Monografía

https://rebiunoda.pro.baratznet.cloud:28443/OpacDiscovery/public/catalog/detail/b2FpOmNlbGVicmF0aW9uOmVzLmJhcmF0ei5yZW4vMTU5Nzc0MTE

Título: The business of neuropsychology Recurso electrónico] a practical guide Mark T. Barisa

Editorial:  Oxford New York Oxford University Press 2010

Descripción física: xii, 225 p. il

Mención de serie:  EBSCO Academic eBook Collection Complete Oxford workshop series

Bibliografía:  Incluye referencias bibliográficas e índice Incluye referencias bibliográficas

Contenido: Basic principles of business -- Business planning and financial basics -- Process, quality, and 

consistency -- Setting up the office process -- Recordkeeping guidelines and regulations -- Billing, coding, and 

documentation -- Show me the money! -- The playground of healthcare reimbursement -- Business development 

and marketing -- Where did the time go? -- Survival guide for the new professional -- Professional development for 

the "seasoned" professional

Detalles del sistema: Forma de acceso: World Wide Web

ISBN:  9780199701667  0199701660  9780195380187  0195380185  9780195372571 0195372573

Entidades: American Academy of Clinical Neuropsychology

Baratz Innovación Documental

Gran Vía, 59 28013 Madrid

(+34) 91 456 03 60

informa@baratz.es


