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The aim of this book are two-fold: (1) to evaluate the current progress of theoretical approaches to tourism
marketing and (2) to show the ways to further develop the concept of tourism marketing for application within
tourist destinations and individual businesses and evaluate its potential impact on performance improvement.
The structure is based upon the inclusion of an introduction and four main parts, namely IT marketing,
destination competitiveness, image measurement, and consumer behaviour. There is a brief introduction for
each part prior to the discussion of specific chaptersjust to
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