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The purpose of this text is to provide an overview of basic business principles and how they can be used to

enhance the stability and fiscal responsibility of neuropsychological practice. The principles discussed are

presented in a fashion that will include an overview of concepts as well as a practical approach to promote

application of the information. It is designed to benefit professionals at varying levels of practice regardless of

their work setting, but focuses primarily on the issues related to neuropsychological practice. Graduate school

catalogs and training program brochures reveal
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