©baratz | ODA

Analysis of audiovisual
production and music scenein
Extremadura through

YouTube channels|

Seccion Departamental de Biblioteconomiay Documentacion,
2016-02-12

info:eu-repo/semantics/article R info:eu-repo/semantics/publishedVersion
Articulo revisado por pares

Analitica

A study on Extremenian music and audiovisual production has been carried out through Y ouTube media. The
purpose of this study is to analyze all audiovisual products and also assessing what broadcasting processes are
conducted by creators to publicize their musical and audiovisual works. A quantitative and qualitative study of
audiovisual materials of Extremadura bands was done to find out which processes are most suitable to increase
the number of viewers for videos
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