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The digital storytelling has become a new narrative art present in the cultural and educational resources capable

of integrating multiple formats present and conceptualize information from hypermedia language. Given its

potential, during the academic year 2010/11 in the subject of Information Technology and Communication

applied to primary education, was conducted based on a formative experience designing digital storytelling by

college students. In the activity, students should develop a story through the art of stop-motion animation, for

exploitation didactic classroom elementary, to transmit the values of friendship, solidarity, respect, etc. After its

completion it was found the degree of acquisition of competences acquired by students, ranging from low, to

medium to reach the top. The competences were classified into four dimensions: digital competences, narrative,

creative and educational. Among the results, it is noteworthy that more than half of future teachers have

demonstrated a high level of competences and more than 38% a medium level. Similarly, a more specific

analysis showed that a high percentage (67.3% and 57.2%) of students showed to have achieved a high level of

creative and digital competences. While just under half (41.6%) of the students obtained a high level of

narrative skills
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