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In the last fifteen years the Spanish audiovisual sector has undergone transformations (the analog blackout and
the end of advertising on RTVE (2010), the birth of new generalist channels such as Cuatro (2005) and La
Sexta (2006) or the arrival of new broadcasting agents such as Netflix (2105) that marked its development. The
aim of this paper is to know if there has been evolution in the Spanish television preferences during the 2005-
2019 period. The conclusions indicate that there is a wear of some formats such as series, some historical
television programs in Spain are successfully maintained and some formats are incorporated as a result of the
hybridization of genres. It is aso found that there is an evident increase in the success of content connected
with the present, anchored to the current moment and whose time shifted consumption diminishes their value
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