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The development of informatic technology introduces virtual platforms to purchase over the Internet, which
generate benefits for both businesses and consumers, but this type of purchase is not widespread in Peru yet.
That is why, taking in account that attitudes involves an assessment of an object and orients behaviour (La
Rosa, 1983), we have taken the attitudes towards this form of marketing, as a predictor of Internet users to
make or repeat a purchase on-line. Thus, in order to know the level of approximation or rejection (attitudes)
toward purchases on-line, which exists in a sample of college students Internet, we designed a range of attitudes
towards the purchase through the Internet. It has 16 items, distributed in two dimensions. advantages perceived
and risk assessment, taking into account the explanatory model of adoption of innovations developed for
kanuka Schiffman (2000), whereby these two dimensions considered in the range of attitudes, are valued by
person to make a decision to adopt, postpone or reject an innovation, which in this case is the virtual purchase.
The questionnaire was answered by 107 people and the data revealed higher incidence levels of attitude that
expresses feelings of approach toward the purchase over the Internet in terms of perceived benefits, but the
opposite is for assessment of risk

The development of informatic technology introduces virtual platforms to purchase over the Internet, which
generate benefits for both businesses and consumers, but this type of purchase is not widespread in Peru yet.
That is why, taking in account that attitudes involves an assessment of an object and orients behaviour (La
Rosa, 1983), we have taken the attitudes towards this form of marketing, as a predictor of Internet users to
make or repeat a purchase on-line. Thus, in order to know the level of approximation or rejection (attitudes)
toward purchases on-line, which exists in a sample of college students Internet, we designed a range of attitudes
towards the purchase through the Internet. It has 16 items, distributed in two dimensions. advantages perceived
and risk assessment, taking into account the explanatory model of adoption of innovations developed for
kanuka Schiffman (2000), whereby these two dimensions considered in the range of attitudes, are valued by
person to make a decision to adopt, postpone or reject an innovation, which in this case is the virtual purchase.
The questionnaire was answered by 107 people and the data revealed higher incidence levels of attitude that
expresses feelings of approach toward the purchase over the Internet in terms of perceived benefits, but the
opposite is for assessment of risk

https://rebiunoda. pro.baratznet.cloud: 38443/OpacDi scovery/public/catal og/detail/b2FpOmNIbGVicmF0aw9uOmV zL mdhcmF0ei 5yZW4vM zExNzQOM Ty



Titulo: Actitudes hacia la compra de intangibles a través de internet en estudiantes cibernautas de la UNMSM
electronic resource]

Editorial: 2011

Tipo Audiovisual: actitudes compra através de Internet innovacién ventaja percibida evaluacion del riesgo
attitudes purchase over the internet innovation perceived benefit assessment of risk

Documento fuente: Revista de investigacién en psicologia, ISSN 1560-909X, Val. 14, N°. 2, 2011, pags. 151-168
Nota general: application/pdf
Restricciones de acceso: Open access content. Open access content star

Condicionesde usoy reproduccién: LICENCIA DE USO: Los documentos a texto completo incluidos en Dialnet
son de acceso libre y propiedad de sus autores y/o editores. Por tanto, cualquier acto de reproduccion, distribucién,
comunicacion publicay/o transformacion total o parcial requiere el consentimiento expreso y escrito de aquéllos.
Cualquier enlace a texto completo de estos documentos deberd hacerse através delaURL oficial de éstos en
Dialnet. Més informacion: https://dialnet.unirioja.es/info/derechosOAl | INTELLECTUAL PROPERTY RIGHTS
STATEMENT: Full text documents hosted by Dialnet are protected by copyright and/or related rights. This digital
object is accessible without charge, but its use is subject to the licensing conditions set by its authors or editors.
Unless expressly stated otherwise in the licensing conditions, you are free to linking, browsing, printing and
making a copy for your own personal purposes. All other acts of reproduction and communication to the public are
subject to the licensing conditions expressed by editors and authors and require consent from them. Any link to this
document should be made using its official URL in Dialnet. More info: https://dial net.unirioja.es/info/derechosOAl

Lengua: Spanish

Enlace a fuente de informacion: Revistade investigacion en psicologia, ISSN 1560-909X, Val. 14, N°. 2, 2011,
pags. 151-168

Baratz I nnovacion Documental

e Gran Via, 59 28013 Madrid
e (+34) 91 456 03 60
e informa@baratz.es



