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This paper focuses on the analysis of three promotional touristic texts from France and its transation into
Spanish. The aims of this paper are: firstly, to go in depth in the concept of promotional touristic text as a
specialized unit of sense from the p erspective of the Translation Studies; secondly, the importance of
translators and linguists in the Touristic field as a quality guarantee in the process of brand and branding. For
this purpose, the main translation mistakes are identified in the Spanish versions from ST segments to offer a
better trandation. Those ones affect in a negative way to the touristic brand of the destination or the product.
After the theoretical framework and the texts analysis, conclusions about possible future studies are drawn
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