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The increasing insertion of businessmen in the highest governmental spheres of Latin American countries has

aroused a renewed interest in analyzing and understan-ding the modalities of building political leaderships,

their tools and strategies.This article proposes a comparative analysis of the political image building process of

two exponents of the private-business sphere, the former Peruvian president Pedro Pablo Ku-czynski (2016-

2018) and the current Chilean president, Sebastián Piñera (2010-2014 / 2018-). It is intended to systematize this

process, highlighting the combination of tools and tactics of communication, image and political marketing

used to position them in the public sphere as representatives of a "new policy"
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