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Crafting for Change is a set of experimental experiences carried out in different contexts. The approach

proposed here is not comparative. The initiative was created in late 2016 within the framework of the Sorbonne

Association for the United Nations Organization (Sorbonne pour l'Organisation des Nations Unies - SONU)

whose main goal is to imagine pedagogical models of participatory creation for the empowerment of artisans

belonging to social groups on the fringe in France and Argentina, giving them positive visibility. Through its

methodology, this project touches the notion of cultural exchange while questioning the relationship of

designer-artisan hierarchy and, consequently, the notion of expertise
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