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The mass media and those with an Internet base consti-tute the space of contemporary politics. The objective of

this work is to investigate the production of meaning and circulation of the conflict between Mauricio Macri

and Marcelo Tinelli in 2016. This dispute, which reached so-cial networks under the hashtag

#TinelliMercenarioK and reached the Argentine mass media, during the first year of the government of Macri,

which generated discursive productions of unknown Internet users and public users, it is part of a new type of

society: the hypermedia contem-porary (Carlón, 2015). In this mediatized process of media-tization, political

enunciators have been added and, at the same time, new types of political discourse and new digital political

practices have been generated. For this investiga-tion we took into account both the discursive productions of

the argentine President and the television conductor in social networks and in the mass media; as well as those

of unknown Internet users, journalists and the mass media. We built on the theory of the mediatization of

politics of Verón (1984), we used methodology of socio-semiotic analysis (Steimberg, 1993, Verón, 1987a) and

tools of hy-permedia circulation device (Carlón, 2015). We conclude in the existence of trolls and bots that

support the President and attack the TV presenter and kirchnerism, as well as relieve the emergence of a macrist

political collective, made up of citizen Internet followers of Macri, which is articu-lated on Twitter through a

hashtag and that dissolves after the meeting between the president and Tinelli in Olivos.

The mass media and those with an Internet base consti-tute the space of contemporary politics. The objective of

this work is to investigate the production of meaning and circulation of the conflict between Mauricio Macri

and Marcelo Tinelli in 2016. This dispute, which reached so-cial networks under the hashtag

#TinelliMercenarioK and reached the Argentine mass media, during the first year of the government of Macri,

which generated discursive productions of unknown Internet users and public users, it is part of a new type of

society: the hypermedia contem-porary (Carlón, 2015). In this mediatized process of media-tization, political

enunciators have been added and, at the same time, new types of political discourse and new digital political

practices have been generated. For this investiga-tion we took into account both the discursive productions of

the argentine President and the television conductor in social networks and in the mass media; as well as those

of unknown Internet users, journalists and the mass media. We built on the theory of the mediatization of

politics of Verón (1984), we used methodology of socio-semiotic analysis (Steimberg, 1993, Verón, 1987a) and

tools of hy-permedia circulation device (Carlón, 2015). We conclude in the existence of trolls and bots that

support the President and attack the TV presenter and kirchnerism, as well as relieve the emergence of a macrist

political collective, made up of citizen Internet followers of Macri, which is articu-lated on Twitter through a

hashtag and that dissolves after the meeting between the president and Tinelli in Olivos.



https://rebiunoda.pro.baratznet.cloud:28443/OpacDiscovery/public/catalog/detail/b2FpOmNlbGVicmF0aW9uOmVzLmJhcmF0ei5yZW4vMzIwMDExODU

Título: #TinelliMercenarioK. La mediatización del Presidente argentino y los trolls macristas electronic resource]

Editorial: 2018

Tipo Audiovisual:  mediatization  politics  social networks  trolls  collectives  mediatización  política  redes sociales

 trolls colectivos

Documento fuente: InMediaciones de la comunicación, ISSN 1688-8626, Vol. 13, Nº. 1, 2018 (Ejemplar dedicado 

a: InMediaciones de la Comunicación), pags. 159-186

Nota general: application/pdf

Restricciones de acceso: Open access content. Open access content star

Condiciones de uso y reproducción: LICENCIA DE USO: Los documentos a texto completo incluidos en Dialnet 

son de acceso libre y propiedad de sus autores y/o editores. Por tanto, cualquier acto de reproducción, distribución, 

comunicación pública y/o transformación total o parcial requiere el consentimiento expreso y escrito de aquéllos. 

Cualquier enlace al texto completo de estos documentos deberá hacerse a través de la URL oficial de éstos en 

Dialnet. Más información: https://dialnet.unirioja.es/info/derechosOAI | INTELLECTUAL PROPERTY RIGHTS 

STATEMENT: Full text documents hosted by Dialnet are protected by copyright and/or related rights. This digital 

object is accessible without charge, but its use is subject to the licensing conditions set by its authors or editors. 

Unless expressly stated otherwise in the licensing conditions, you are free to linking, browsing, printing and 

making a copy for your own personal purposes. All other acts of reproduction and communication to the public are 

subject to the licensing conditions expressed by editors and authors and require consent from them. Any link to this 

document should be made using its official URL in Dialnet. More info: https://dialnet.unirioja.es/info/derechosOAI

Lengua: Spanish

Enlace a fuente de información: InMediaciones de la comunicación, ISSN 1688-8626, Vol. 13, Nº. 1, 2018 

(Ejemplar dedicado a: InMediaciones de la Comunicación), pags. 159-186

Baratz Innovación Documental

Gran Vía, 59 28013 Madrid

(+34) 91 456 03 60

informa@baratz.es


