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The essay presents reflections on contemporary signs, expanded in the scenario of the Covid-19 Pandemic,

considering the web of subjective tourist-communicational ecosystems. It is based on studies carried out at

Amorcomtur! Study Group on Communication, Tourism, Lovingness and Autopoiesis, in a transdisciplinary

and holistic perspective, with a complex and ecosystemic epistemological-theoretical dimension. The Covid-19

Pandemic brought about the need to expand planetary awareness, in the sense of redirecting individual and

collective actions. The sea of illness and collective deaths demands new, more loving and ethical views,

through multiple existential windows: the eyes, the screens, the multiple prisms of life, of Science. We look for

ways of 'over-living' in the Great Journey
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