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Tourism companies face an uncertain outlook due to the COVID-19 pandemic, making it necessary to analyze

new strategies that allow them to connect to the consumer and be competitive. The objective of this work is to

determine the influence exerted by the dynamic capabilities: Marketing, innovative activity and knowledge

management, on the business competitiveness of companies providing tourism services (hotels, restaurants and

events) in Mérida and the South of Sonora in Mexico. The methodology is descriptive, correlational and

explanatory, with a cross-sectional field design, applying a measurement instrument of 25 questions to 98

companies in Yucatan and Sonora, regions with similarities in meeting tourism; in addition, traditional multiple

linear regressions were used for hypothesis testing. The findings to indicate marketing related to business

competitiveness do not present significant statistical support; innovative activity positively affects marketing,

and knowledge management affects business competitiveness, both statistically significant effects. It is

concluded that it is necessary to achieve a synergy between the dynamic capacities through the adequate

management of resources and capacities, knowledge management, or human resources, the latter being the most

significant to achieve better business competitiveness in tourism companies

Tourism companies face an uncertain outlook due to the COVID-19 pandemic, making it necessary to analyze

new strategies that allow them to connect to the consumer and be competitive. The objective of this work is to

determine the influence exerted by the dynamic capabilities: Marketing, innovative activity and knowledge

management, on the business competitiveness of companies providing tourism services (hotels, restaurants and

events) in Mérida and the South of Sonora in Mexico. The methodology is descriptive, correlational and

explanatory, with a cross-sectional field design, applying a measurement instrument of 25 questions to 98

companies in Yucatan and Sonora, regions with similarities in meeting tourism; in addition, traditional multiple

linear regressions were used for hypothesis testing. The findings to indicate marketing related to business

competitiveness do not present significant statistical support; innovative activity positively affects marketing,

and knowledge management affects business competitiveness, both statistically significant effects. It is

concluded that it is necessary to achieve a synergy between the dynamic capacities through the adequate

management of resources and capacities, knowledge management, or human resources, the latter being the most

significant to achieve better business competitiveness in tourism companies

https://rebiunoda.pro.baratznet.cloud:28443/OpacDiscovery/public/catalog/detail/b2FpOmNlbGVicmF0aW9uOmVzLmJhcmF0ei5yZW4vMzIxNTgxMzE



Título: Capacidades dinámicas e innovación: origen de la competitividad en empresas de servicios turísticos en 

México electronic resource]

Editorial: 2022

Tipo Audiovisual:  Competitividad  marketing  actividad innovadora  gestión del conocimiento  turismo de reuniones

 Competitiveness  marketing  innovative activity  knowledge management meeting tourism

Documento fuente: Revista de ciencias sociales, ISSN 1315-9518, Vol. 28, Nº. 6, 2022, pags. 395-411

Nota general: application/pdf

Restricciones de acceso: Open access content. Open access content star

Condiciones de uso y reproducción: LICENCIA DE USO: Los documentos a texto completo incluidos en Dialnet 

son de acceso libre y propiedad de sus autores y/o editores. Por tanto, cualquier acto de reproducción, distribución, 

comunicación pública y/o transformación total o parcial requiere el consentimiento expreso y escrito de aquéllos. 

Cualquier enlace al texto completo de estos documentos deberá hacerse a través de la URL oficial de éstos en 

Dialnet. Más información: https://dialnet.unirioja.es/info/derechosOAI | INTELLECTUAL PROPERTY RIGHTS 

STATEMENT: Full text documents hosted by Dialnet are protected by copyright and/or related rights. This digital 

object is accessible without charge, but its use is subject to the licensing conditions set by its authors or editors. 

Unless expressly stated otherwise in the licensing conditions, you are free to linking, browsing, printing and 

making a copy for your own personal purposes. All other acts of reproduction and communication to the public are 

subject to the licensing conditions expressed by editors and authors and require consent from them. Any link to this 

document should be made using its official URL in Dialnet. More info: https://dialnet.unirioja.es/info/derechosOAI

Lengua: Spanish

Enlace a fuente de información: Revista de ciencias sociales, ISSN 1315-9518, Vol. 28, Nº. 6, 2022, pags. 395-

411

Baratz Innovación Documental

Gran Vía, 59 28013 Madrid

(+34) 91 456 03 60

informa@baratz.es


