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The Objective was to study the attitudes of the Mexican urban population on the labeling of transgenic

products. Materials and methods a cross-sectional study was conducted in the Mexican urban population with a

probabilistic sample of 14,720 people between the ages of 18 and 65 years. The attitudes towards labeling of

genetically modified products (GM) were studied and analyzed using a 4-item binary instrument. As results we

found that 63.25% of the surveyed people has a habit of reading the labels of the products they consume,

93.69% considered that it is required to report the content of the product in the advertisement, 93.59%

considered that GM foods should display the information on the label and 93.23% considered that the Mexican

government should legislate to regulate the labeling of products. As conclusions more than half of the

respondents read the information on the labels of the products they consume. In addition, they agree that

products made with GM products should show in their labeling the corresponding information so that the

citizen can choose whether to consume them or not
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