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The aim of this paper is to present the analysis on the insertion of the consumer in the current model of State in

Brazil, considering the nowaday legal system. It is wished to be shown, moreover, the already existing reality

on the theme, even if modest, so to in a way to question the responsibility of the consumer, according to its

consuming habits and its inertia, takes in today's technological society. To such proposal, the most effective

research method, and, for this reason had been used in this paper, is the extensive bibliography research and

legislation consultation. Through it, it had been found that the State model has changed over the past decades in

order to delegate the execution of various activities of State ownership to private enterprise, in view of the

existence of a minimal State and governor. In this sense, there were created the Regulatory Agencies, which are

indirect public administration entities, with the ultimate objective of regulating and supervising the execution of

those legal activities, performed by the private sector. The consumer, inserted in this reality, is the direct

recipient of the action of the mentioned entities, questioning the legislative and sanction legitimacy of the

regulatory entities as well as the possibility of judicial review on the merits of administrative actions of these

entities and the applicability of the Brazilian Code of Defense of the Consumer (CDC) to the execution of

public services, a discipline that affects the administrative law rights. Notwithstanding the above analysis in

context, all these social workers, consumers and regulatory agencies are immersed in changing habits, due to

the optimization of actions, aimed at preserving the environment, the prospect of achieving sustainable

development. Based on this perspective, the results brought by the survey showed that the application of the

Brazilian Code of Defense of the Consumer in relations between consumers does not preclude the application

of othe
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