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Tourism in Spain is an economic activity that generates revenue beating historical records of visitors. Precisely
this study focuses on how Internet users become tourists sailing by spain.info: the official site protected by
Brand Spain. This is possible, since 2009, thanks to the current Information Technology and Communication
(ICT). Besides the innovation of the use of Social Media it is promoting at international level, the presence of
our country in home markets. Through a diversification strategy, founded on excellence, handles online
marketing dynamic with content, audiences and additional channels, comprehensive strategy while generating a
digital ecosystem that corresponds to the Integral and the National Tourism Plan (2012-2015). The annual
learning which is its strategic development has meant, until 2014, to increase the visibility and awareness (Top
of Mind) and scope of the Tourism Brand Spain to the point of making unique users in Spain Addicts. All
unravel a government framework, administrative, which aims to generate conversations on a creative concept
that involves knowing the context: as defined in the classic slogan 'l need Spain' for Horizon 2020

Tourism in Spain is an economic activity that generates revenue beating historical records of visitors. Precisely
this study focuses on how Internet users become tourists sailing by spain.info: the official site protected by
Brand Spain. This is possible, since 2009, thanks to the current Information Technology and Communication
(ICT). Besides the innovation of the use of Social Media it is promoting at international level, the presence of
our country in home markets. Through a diversification strategy, founded on excellence, handles online
marketing dynamic with content, audiences and additional channels, comprehensive strategy while generating a
digital ecosystem that corresponds to the Integral and the National Tourism Plan (2012-2015). The annual
learning which is its strategic development has meant, until 2014, to increase the visibility and awareness (Top
of Mind) and scope of the Tourism Brand Spain to the point of making unique users in Spain Addicts. All
unravel a government framework, administrative, which aims to generate conversations on a creative concept
that involves knowing the context: as defined in the classic slogan 'l need Spain' for Horizon 2020

https://rebiunoda. pro.baratznet.cloud: 28443/OpacDiscovery/public/catal og/detail/b2FpOmNIbGVicmF0aw9uOmV zL mhemF0Oei 5yZW4vM zM SNDAXNzM

Titulo: De tour online por Espafia: un plan estratégico (2012-2015) electronic resource]
Editorial: 2016

Tipo Audiovisual: Turismo Marca Espafia TIC Social Media Conocimiento Marketing Online Ecosistema Digital
Excelencia Experiencias Tourism Brand Spain ICT Socia Media Knowledge Marketing Online Digital Ecosystem
Excellence Experiences

Documento fuente: aDResearch: Revista Internacional de Investigacion en Comunicacién, ISSN 1889-7304, Ne.
13, 2016, pags. 90-114



Nota general: application/pdf
Restricciones de acceso: Open access content. Open access content star

Condicionesde usoy reproduccién: LICENCIA DE USO: Los documentos a texto completo incluidos en Dialnet
son de acceso libre'y propiedad de sus autores y/o editores. Por tanto, cualquier acto de reproduccion, distribucién,
comunicacion publicay/o transformacion total o parcial requiere el consentimiento expreso y escrito de aquéllos.
Cualquier enlace a texto completo de estos documentos deberd hacerse através delaURL oficial de éstos en
Dialnet. Més informacion: https://dianet.unirioja.esinfo/derechosOAl | INTELLECTUAL PROPERTY RIGHTS
STATEMENT: Full text documents hosted by Dialnet are protected by copyright and/or related rights. This digital
object is accessible without charge, but its use is subject to the licensing conditions set by its authors or editors.
Unless expressly stated otherwise in the licensing conditions, you are free to linking, browsing, printing and
making a copy for your own personal purposes. All other acts of reproduction and communication to the public are
subject to the licensing conditions expressed by editors and authors and require consent from them. Any link to this
document should be made using its official URL in Dialnet. More info: https://dialnet.unirioja.es/info/derechosOAl

Lengua: Spanish

Enlace a fuente de informacion: aDResearch: Revista Internacional de Investigacion en Comunicacion, ISSN
1889-7304, N°. 13, 2016, pags. 90-114

Baratz | nnovacién Documental

e Gran Via, 59 28013 Madrid
e (+34) 91 456 03 60
e informa@baratz.es



