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For courses in business communication. Business Communication Today continues to demonstrate the vital
connection between recent technological developments and modern business practices. Each new edition
addresses the most essential changes in technology and how they impact the business world, while still
covering timeless communication skills such as listening, presenting, and writing. With coverage of mobile
communication, social media, and the emerging impact of artificial intelligence, the 15th Edition blends
leading-edge topics with timeless fundamental skills. With a clear, fluid chapter organisation, the text
introduces, develops, and reviews major concepts to maximise students' understanding of the material. The full
text downloaded to your computer With eBooks you can: search for key concepts, words and phrases make
highlights and notes as you study share your notes with friends eBooks are downloaded to your computer and
accessible either offline through the Bookshelf (available as a free download), available online and also via the
iPad and Android apps. Upon purchase, you will receive via email the code and instructions on how to access
this product. Time limit TheeBooks products do not have an expiry date. You will continue to access
yourdigital ebookproducts whilst you have yourBookshelf installed
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