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"Cultural tourism has proved to be a significant source of economic development for cultural destinations, but it
has also emerged as a sometimes potentially controversial and unsustainable phenomenon. The recent
pandemic has also pointed out that we need different models of development of tourism, that include a more
balanced approach to cultural components in cities and rural areas. Calls have been made on the need to design
more sustainable models of tourism development for cultural destinations, conceiving tourism as a means to
increasing the quality of life and generating economic opportunities in cities and regions by involving their
communities and stakeholders. This book presents an in-depth analysis of the transition towards more
sustainable models of cultural tourism development. Starting from the ongoing debate on cultural ecosystems,
the book explores the potential key role of cultural and creative organizations as leaders of change. Including
theoretical contributions, quantitative and qualitative analyses and international case studies, the book explores
the role of cultural actors as leaders and their potential as drivers of culture-led innovation for tourism in cities
and regions." -- Publisher
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