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The paper focuses on strategies of creating proximity in multimodal onlinecommunication. Based on the case

study of a popular Polish YouTube medicalchannel (Najprosciejmówiñac), the analysis examined how, relying

on differentmodes of communication, the authors establish a relationship with the audienceand how they create

and display their identity and their position on the issuesdiscussed. It was also the aim to determine whether the

socio-cultural context ofcommunication and the national identity of the YouTubers influences theconstruction

of proximity. To uncover these aspects, the study drew on theconcept of proximity as introduced and defined by

Hyland (2010). The resultsshow a diversity of multimodal strategies of establishing proximity along thefacets

of organisation, argument, credibility, stance, and engagement. Theoriginal classification into the proximities of

commitment and membership wasextended to include a third type, i.e. the proximity of experience, which

involvesthe demonstration of communality with and knowledge of the immediate socio-cultural context of

communication
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