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All organizations strive to gain a competitive advantage over its rivals. This motivates them to innovate faster
than the pace needs of its customers. This usually makes organizations produce too complicated for most
customers in the market. In search of a"sustainable innovation" it is what has historically driven the success of
some of the most successful companies in the world today. However, this unconscious strategy leads to the
development of "disruptive innovation”. Disruptive Innovation refers to innovations that allow a certain market
segment marginalized access to products that otherwise would not have it. Some of the characteristics of
disruptive innovations during its early stages include small target markets and low gross profit. Since these
products have high margins, companies that want to grow in the market are unattractive products. This creates
opportunities for the development of new disruptive competitors who are at the bottom of the market. However,
it is vital to note that advances that lead to changes in competitive patterns of a certain industry need not
involve disruptive innovation. This is because innovations require the use of different strategic approaches. In
essence, the lessons we learn to a successful organization as a disruptive innovation are not applicable to all
companies in a dynamic market. If an organization is neglected, it reduces their chances of success. You may
even find yourself out of business. This work focuses on various aspects of disruptive innovation that would
improve the understanding of the concept. These aspects include the principles of disruptive innovation and the
work of the conceptual framework of innovation

All organizations strive to gain a competitive advantage over its rivals. This motivates them to innovate faster
than the pace needs of its customers. This usually makes organizations produce too complicated for most
customers in the market. In search of a"sustainable innovation" it is what has historically driven the success of
some of the most successful companies in the world today. However, this unconscious strategy leads to the
development of "disruptive innovation”. Disruptive Innovation refers to innovations that allow a certain market
segment marginalized access to products that otherwise would not have it. Some of the characteristics of
disruptive innovations during its early stages include small target markets and low gross profit. Since these
products have high margins, companies that want to grow in the market are unattractive products. This creates
opportunities for the development of new disruptive competitors who are at the bottom of the market. However,
it is vital to note that advances that lead to changes in competitive patterns of a certain industry need not
involve disruptive innovation. This is because innovations require the use of different strategic approaches. In
essence, the lessons we learn to a successful organization as a disruptive innovation are not applicable to all
companies in a dynamic market. If an organization is neglected, it reduces their chances of success. You may
even find yourself out of business. This work focuses on various aspects of disruptive innovation that would
improve the understanding of the concept. These aspects include the principles of disruptive innovation and the
work of the conceptual framework of innovation



https://rebiunoda. pro.baratznet.cloud: 28443/OpacDiscovery/public/catal og/detail/b2FpOmNIbGVicmF0aWw9uOmV zL mhemF0ei 5yZW4vM zUxOTM IMTI

Titulo: Innovacion disruptivay los productos de tecnol ogia que perjudican laindustria el ectronic resource]
Editorial: 2016

Documento fuente: Contribuciones ala Economia, ISSN 1696-8360, Val. 14, N°. 3, 2016 (Ejemplar dedicado a:
Julio - Septiembre 2016)

Nota general: application/pdf
Restricciones de acceso: Open access content. Open access content star

Condicionesde usoy reproduccién: LICENCIA DE USO: Los documentos a texto completo incluidos en Dialnet
son de acceso libre y propiedad de sus autores y/o editores. Por tanto, cualquier acto de reproduccion, distribucién,
comunicacion publicay/o transformacion total o parcial requiere el consentimiento expreso y escrito de aquéllos.
Cualquier enlace a texto completo de estos documentos debera hacerse através delaURL oficial de éstos en
Dialnet. Més informacion: https://dialnet.unirioja.es/info/derechosOAl | INTELLECTUAL PROPERTY RIGHTS
STATEMENT: Full text documents hosted by Dialnet are protected by copyright and/or related rights. This digital
object is accessible without charge, but its use is subject to the licensing conditions set by its authors or editors.
Unless expressly stated otherwise in the licensing conditions, you are free to linking, browsing, printing and
making a copy for your own personal purposes. All other acts of reproduction and communication to the public are
subject to the licensing conditions expressed by editors and authors and require consent from them. Any link to this
document should be made using its official URL in Dialnet. More info: https://dial net.unirioja.es/info/derechosOAl

Lengua: Spanish

Enlace a fuente de informacion: Contribuciones ala Economia, ISSN 1696-8360, Vol. 14, N°. 3, 2016 (Ejemplar
dedicado a: Julio - Septiembre 2016)

Baratz I nnovacién Documental

e Gran Via, 59 28013 Madrid
e (+34) 91 456 03 60
e informa@baratz.es



